Course Description Form

1. Course Name:

ommercial companies

2. Course Code:

/CC309

3. Semester / Year:

early

4. Description Preparation Date:

5/10/2025

5. Available Attendance Forms:

My attendance

6. Number of Credit Hours (Total) / Number of Units (Total)

One hour per week

. Course administrator's name (mention all, if more than one name)

Name: : Najwan Mohammed Radhi
Email: Najwan.mohammed@mu.edu.iq

8. Course Objectives

ourse Objectives

-The student should know the commercial companies mentioned i
Companies Law No. 21 of 1997, as amended.

- To deduce the general provisions for companies (legal personalit
types of companies)

-ldentifies companies of people.

-Enumerate the financial companies.

-How to distinguish between the provisions of company expiratio
liquidation.

9. Teaching and Learning Strategies

ptrategy

- Preparing an organized study plan of procedures that achieve the ge
goal of the book, in addition to the intermediate goal for each topic ofift
book.

- Using the analytical method to solve problems and employing legal
realistically.

- Adopting cooperative learning.

- Use the blackboard and pen to illustrate the lesson.

- Receive feedback after the end of the lecture and measure the exte
which the specific goal for each lesson has been achieved.

- Taking into account the time and dividing it into behavioral objectives gk
are set at the beginning of each lesson.

- Adopting facilitation methods, including assigning homework.




0. Course Structure

Required Learning

Outcomes

Unit or subject

name

Learning

method

Evaluation

method

The first weel

Introduction to t
company and its
characteristics

Commercial
companies

the offer

Discussio

second week

Legal personalit]

Commercial
companies

lecture

questions

the third weel

Types of
companies

Commercial
companies

Problem an
solution

Feedback

fourth week

Joint companies

Commercial
companies

lecture

The fifth wee]

Management of
the joint liability|
company

Commercial
companies

Problem anl

solution

the sixth weel

Individual projeq
company

Commercial
companies

the offer

questions

Seventh week

The simple
company

Commercial
companies

lecture

Feedback

The eighth
week

Joint stock
company

Commercial
companies

lecture

For oral
questions

Week nine

Underwriting

Commercial
companies

Analytical
method

Discussio

The tenth weg

Increase
subscription

Commercial
companies

Analytical

method

questions

Week eleven

Change of capitg

Commercial
companies

the offer

Feedback

The twelfth
week

Bonds issued by
the company

Commercial
companies

Analytical
method

The thirteentH
week

Shares of equal
value

Commercial
companies

lecture

The fourteent]
week

Loan bonds

Commercial
companies

Problem an|

solution

questions

The fifteenth
week

profits and losse|

Commercial
companies

Analytical
method

Feedback

Sixteenth weg

General Authori]

Commercial
companies

Analytical
method

Oral quest,




Seventeenth
week

Board of Directd

Commercial
companies

Analytical
method

Discussio

Eighteenth
week

Oversight of
companies

Commercial
companies

the offer

questions

Week ninetee

Control
requirements

Commercial
companies

Analytical
method

Feedback

The twentieth
week

Administrative
control

Commercial
companies

Analytical
method

Twenty-first
week

companies limit

Commercial
companies

lecture

Twenty-secor
week

Expiration of
companies

Commercial
companies

the offer

questions

Twenty-third
week

Corporate mergg

Commercial
companies

Analytical
method

Feedback

Twenty-fourtl
week

Corporate
transformation

Commercial
companies

Analytical
method

Twenty-fifth
week

Liquidation of
companies

Commercial
companies

the offer

Twenty-sixth
week

Public companie

Commercial
companies

Analytical
method

questions

Twenty-
seventh week

Capital, profits
and losses

Commercial
companies

lecture

Feedback

Twenty-eightl
week

company
management

Commercial
companies

Analytical
method

Twenty-ninth
week

Liquidation of th
company

Commercial
companies

Week thirtiet}

Branches of

foreign compani

Commercial
companies

questions

11. Course Evaluation

narks for each semester exam (two semesters = 30 marks), (10) marks for the daily exam, and (60) marks (15
for the final exam, total = 100 marks

12. Learning and Teaching Resources

The methodological book on comme
companies (Dr. Latif Jabr Komani)

equired textbooks (curricular books, if any)

ain references (sources)

ecommended books and references (scientific

purnals, reports...)




I lectronic References, Websites Iraqi legislative base I




